
COVID-19 PSA 
CAMPAIGN



As the government prepares to lift the 
stay-at-home order and gradually allow 
businesses to resume operations, it is 
critical that a strong communication 
campaign is launched to the general 
public, to reinforce the behaviours 
required to curb the spread of COVID -19.

The Premise 



The Premise We believe that the campaign needs 
to ‘rally’ the population, be inclusive 
and nationalistic in its approach, and 
communicate that every citizen plays 
a role in ensuring that TT beats 
COVID-19.



Approach The aim of this campaign is to reframe 
the use of the word ‘essential’ from 
meaning just a few but to include 
everyone because we are all essential 
to winning the fight against COVID-19.



I am essential.
You are essential.
We are all essential.
Do the essential.

Message



The visual style of the campaign is 
minimalistic cutting to the basics of  
visual communication.

A clean and easily read typeface, the 
deliberate non-use of imagery that allows 
the message to stand on its own and the 
colour palette is strongly nationalistic.

Design Strategy
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Español
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Applications






















